COLLIN COUNTY PRICING Dec 25

Product Price
FC Breakfast Blend Coffee $ 34.34
5.5" Stirrers $ 3.09
Sweet n Low $ 20.24
Creamer Packets $ 36.06
Sugar Packets $ 19.70
80z styro Cups $ 40.21
Swiss Miss Cocoa $ 11.34
Coffee Filters $ 11.50
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Table 2. Consumer Price Index for All Urban Consumers (CPI-U): U. S. city average, by

detailed expenditure category

Table 2. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by detailed expenditure category,

November 2025
[1982-84=100, unless otherwise noted]

Expenditure category
All items

Food
Food at home
Cereals and bakery products
Cereals and cereal products
Flour and prepared flour mixes
Breakfast cereal(1)
Rice, pasta, cornmeal
Rice(1)(2)(3)
Bakery products(1)
Bread(1)(2)
White bread(1)(3)
Bread other than white(1)(3)
Fresh biscuits, rolls, muffins(2)
Cakes, cupcakes, and cookies(1)
Cookies(1)(3)
Fresh cakes and cupcakes(1)(3)
Other bakery products
Fresh sweetrolls, coffeecakes, doughnuts(1)(3)

Crackers, bread, and cracker products(3)

Frozen and refrigerated bakery products, pies, tarts,

turnovers(3)
Meats, poultry, fish, and eggs
Meats, poultry, and fish
Meats

Beef and veal
Uncooked ground beef(1)
Uncooked beef roasts(2)
Uncooked beef steaks(2)

Footnotes

(1)_Not seasonally adjusted.

(2)_Indexes on a December 1997=100 base.
(3)_Special index based on a substantially smaller sample.
(4)_Indexes on a December 2007=100 base.
(5)_Indexes on a December 2005=100 base.
(6)_Indexes on a December 1986=100 base.
(Z)_Indexes on a December 1993=100 base.
(8)_Indexes on a December 2009=100 base.
(9)_Indexes on a December 1990=100 base.
(10)_Indexes on a December 1983=100 base.
(11) Indexes on a December 2001=100 base.
(12) Indexes on a December 2019=100 base.
(13) Indexes on a December 1982=100 base.
(14)_Indexes on a December 1996=100 base.

Relative
importance
Oct.
2025

Unadjusted percent Seasonally adjusted percent

change change
Nov. Oct. Aug. Sep. Oct.
2024- 2025- 2025- 2025- 2025-
Nov. Nov. Sep. Oct. Nov.
2025 2025 2025 2025 2025
2.7 - 0.3 -
2.6 - 0.2 -
1.9 - 0.3 -
1.9 - 0.7 -
1.0 - 0.8 -
2.2 ° 0.3 =
2.4 - 1.0 -
-0.4 ° 0.4 =
1.1 - -1.1 -
2.4 = 0.7 =
1.7 - 0.3 -
0.7 o 0.4 =
3.0 - 0.4 -
2.4 = -0.1 =
3.6 - 0.6 -
5.1 ° 0.2 =
1.9 - 1.8 -
1.7 ° 1.4 =
1.9 - 5.7 —
3.8 ° 1.6 =
-2.1 - -0.2 -
4.7 ° 0.3 =
6.8 - 0.8 -
8.9 - 1.3 -
15.8 - 1.2 -
14.9 o 0.5 =
21.2 - 4.8 -
14.7 o 0.0 =



Unadjusted percent Seasonally adjusted percent

change change
Relative Nov. Oct. Aug. Sep. Oct.

importance  2024- 2025- 2025- 2025- 2025-

Oct. Nov. Nov. Sep. Oct. Nov.

Expenditure category 2025 2025 2025 2025 2025 2025
Uncooked other beef and veal(1)(2) - 15.5 - 1.2 -
Pork - 0.9 o 0.5 =
Bacon, breakfast sausage, and related products(2) - 2.5 - -1.6 -
Bacon and related products(3) - 3.3 - -0.6 =
Breakfast sausage and related products(2)(3) - 2.1 - -2.3 -
Ham o 0.6 - 1.5 =
Ham, excluding canned(3) - 0.6 - 1.4 -
Pork chops(1) - -6.3 - 1.5 -
Other pork including roasts, steaks, and ribs(2) - 2.1 - 1.9 -
Other meats - 5.2 - 2.9 -
Frankfurters(3) - 4.4 - 1.5 -
Lunchmeats(1)(2)(3) - 4.4 - 4.2 -
Poultry - 1.3 - 0.1 -
Chicken(2) - 1.3 o -0.6 =
Fresh whole chicken(3) - -0.7 - 0.3 -
Fresh and frozen chicken parts(3) - 2.4 - -0.9 =
Other uncooked poultry including turkey(2) - 0.9 - 1.4 -
Fish and seafood - 5.2 o -0.3 -
Fresh fish and seafood(1)(2) - 4.7 - 0.3 -
Processed fish and seafood(2) - 5.8 ° -1.1 -
Shelf stable fish and seafood(3) - 2.5 - -1.8 -
Frozen fish and seafood(3) - 11.6 - -0.8 -
Eggs - -13.2 - -4.7 -
Dairy and related products(1) - -1.6 - -0.5 -
Milk(1)(2) - -0.8 - -0.2 -
Fresh whole milk(1)(3) - -2.3 - -0.3 -
Fresh milk other than whole(1)(2)(3) - -0.2 - -0.3 -
Cheese and related products(1) - -2.4 - -0.7 =
Ice cream and related products - -1.7 - -0.9 -
Other dairy and related products(2) - -1.4 - -0.2 =
Fruits and vegetables - 0.1 - 0.0 -
Fresh fruits and vegetables - -0.2 - -0.2 -
Fresh fruits - -0.6 - -0.5 -
Apples - 2.1 - -1.8 -
Bananas(1) - 6.7 - 0.4 -
Citrus fruits(2) - -4.3 - -0.6 =
Oranges, including tangerines(3) - -4.8 - -1.1 -
Other fresh fruits(2) - -1.5 - -0.2 -
Fresh vegetables - 0.3 - 0.0 -

Footnotes

(1) _Not seasonally adjusted.

(2)_Indexes on a December 1997=100 base.
(3)_Special index based on a substantially smaller sample.
(4)_Indexes on a December 2007=100 base.
(5)_Indexes on a December 2005=100 base.
(6)_Indexes on a December 1986=100 base.
(Z)_Indexes on a December 1993=100 base.
(8)_Indexes on a December 2009=100 base.
(9)_Indexes on a December 1990=100 base.
(10)_Indexes on a December 1983=100 base.
(11)_Indexes on a December 2001=100 base.
(12) Indexes on a December 2019=100 base.
(13) Indexes on a December 1982=100 base.
(14)_Indexes on a December 1996=100 base.



Unadjusted percent Seasonally adjusted percent

change change
Relative Nov. Oct. Aug. Sep. Oct.

importance  2024- 2025- 2025- 2025- 2025-

Oct. Nov. Nov. Sep. Oct. Nov.

Expenditure category 2025 2025 2025 2025 2025 2025
Potatoes - -3.7 - 2.6 =
Lettuce - 5.7 - -1.8 -
Tomatoes - -1.4 - 0.7 =
Other fresh vegetables - 0.7 - -0.5 -
Processed fruits and vegetables(2) - 1.1 - 1.0 -
Canned fruits and vegetables(2) - 2.5 - 0.6 -
Canned fruits(2)(3) - 3.1 = 0.4 -
Canned vegetables(2)(3) - 1.8 - 0.8 -
Frozen fruits and vegetables(2) - -2.8 - 1.0 -
Frozen vegetables(3) - -4.0 - 1.3 -
Other processed fruits and vegetables including dried(2) - 3.1 - 1.4 -
Dried beans, peas, and lentils(1)(2)(3) - 1.8 - 0.5 -
Nonalcoholic beverages and beverage materials - 4.3 - 0.7 -
Juices and nonalcoholic drinks(2) - 1.0 - 1.4 -
Carbonated drinks - 0.7 - 1.4 -
Frozen noncarbonated juices and drinks(1)(2) - 3.0 - 2.2 -
Nonfrozen noncarbonated juices and drinks(2) - 0.9 - .7 =
Beverage materials including coffee and tea(2) - 12.1 - -0.7 -
Coffee - 18.8 - -0.1 -
Roasted coffee(3) - 18.4 - -0.4 -
Instant coffee(1)(3) - 24.2 - 0.5 @
Other beverage materials including tea(1)(2) - 5.4 - -1.5 -
Other food at home - 1.3 - 0.5 =
Sugar and sweets - 6.8 - 0.4 -
Sugar and sugar substitutes - 0.5 - 0.3 =
Candy and chewing gum(2) - 10.1 - 0.5 -
Other sweets(2) - =il ° 0.3 -
Fats and oils - -1.7 - 0.3 -
Butter and margarine(2) - -3.7 - 0.0 -
Butter(®) - -4.4 - -0.2 -
Margarine(3) - 1.9 - 0.2 -
Salad dressing(1)(2) - 2.0 - 1.8 -
Other fats and oils including peanut butter(2) - -2.7 - 0.2 -
Peanut butter(1)(2)(3) - -4.6 - 2.1 -
Other foods - 0.8 = 0.5 =
Soups - 1.8 - -1.6 -
Frozen and freeze dried prepared foods - -0.2 - 1.2 -
Snacks - 1.2 - 1.2 -
Spices, seasonings, condiments, sauces - 0.3 - -0.4 =

Footnotes

(1) _Not seasonally adjusted.

(2)_Indexes on a December 1997=100 base.
(3)_Special index based on a substantially smaller sample.
(4)_Indexes on a December 2007=100 base.
(5)_Indexes on a December 2005=100 base.
(6)_Indexes on a December 1986=100 base.
(Z)_Indexes on a December 1993=100 base.
(8)_Indexes on a December 2009=100 base.
(9)_Indexes on a December 1990=100 base.
(10)_Indexes on a December 1983=100 base.
(11)_Indexes on a December 2001=100 base.
(12) Indexes on a December 2019=100 base.
(13) Indexes on a December 1982=100 base.
(14)_Indexes on a December 1996=100 base.



Expenditure category
Salt and other seasonings and spices(2)(3)

Olives, pickles, relishes(2)(3)
Sauces and gravies(2)(3)
Other condiments(3)
Baby food and formula(1)(2)
Other miscellaneous foods(2)
Prepared salads(3)(4)
Food away from home(1)
Full service meals and snacks(1)(2)
Limited service meals and snacks(1)(2)
Food at employee sites and schools(1)(2)
Food at elementary and secondary schools(1)(3)(5)
Food from vending machines and mobile vendors(1)(2)

Other food away from home(1)(2)

Energy
Energy commodities
Fuel oil and other fuels
Fuel oil
Propane, kerosene, and firewood(6)
Motor fuel
Gasoline (all types)
Gasoline, unleaded regular(3)
Gasoline, unleaded midgrade(3)(2)
Gasoline, unleaded premium(3)
Other motor fuels(1)(2)
Energy services
Electricity
Utility (piped) gas service

All items less food and energy
Commodities less food and energy commodities
Household furnishings and supplies(8)

Window and floor coverings and other linens(2)
Floor coverings(1)(2)
Window coverings(1)(2)
Other linens(2)

Furniture and bedding(1)

Bedroom furniture(1)

Living room, kitchen, and dining room furniture(1)(2)

Footnotes

(1)_Not seasonally adjusted.

(2)_Indexes on a December 1997=100 base.
(3)_Special index based on a substantially smaller sample.
(4)_Indexes on a December 2007=100 base.
(5)_Indexes on a December 2005=100 base.
(6)_Indexes on a December 1986=100 base.
(Z)_Indexes on a December 1993=100 base.
(8)_Indexes on a December 2009=100 base.
(9)_Indexes on a December 1990=100 base.
(10)_Indexes on a December 1983=100 base.
(11)_Indexes on a December 2001=100 base.
(12) Indexes on a December 2019=100 base.
(13)_Indexes on a December 1982=100 base.
(14)_Indexes on a December 1996=100 base.
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Unadjusted percent Seasonally adjusted percent

change change
Relative Nov. Oct. Aug. Sep. Oct.

importance  2024- 2025- 2025- 2025- 2025-

Oct. Nov. Nov. Sep. Oct. Nov.

Expenditure category 2025 2025 2025 2025 2025 2025
Other furniture(2) - 3.2 - 1.9 -
Appliances(2) - 0.5 - 0.8 -
Major appliances(2) - 1.2 - 0.4 -
Laundry equipment(1)(3) - 1.0 - -0.7 =
Other appliances(2) - 0.2 - 0.7 -
Other household equipment and furnishings(2) - 2.4 - -0.2 =
Clocks, lamps, and decorator items(1) - 1.3 - 0.0 -
Indoor plants and flowers(92) - 6.4 - -1.4 -
Dishes and flatware(1)(2) - -5.9 - 2.8 -
Nonelectric cookware and tableware(2) - 6.3 - 1.2 -
Tools, hardware, outdoor equipment and supplies(1)(2) - 3.7 - -0.3 -
Tools, hardware and supplies(2) - 5.6 - -1.0 -
Outdoor equipment and supplies(1)(2) - 2.4 - -0.7 -
Housekeeping supplies(1) - 1.9 - 0.8 =
Household cleaning products(1)(2) - 0.9 - 0.4 -
Household paper products(1)(2) - 3.2 - 1.0 =
Miscellaneous household products(1)(2) - 2.0 - 1.1 -
Apparel - 0.2 ° 0.7 =
Men's and boys' apparel - -0.1 - 1.5 -
Men's apparel - 0.4 - 1.5 -
Men's suits, sport coats, and outerwear - -0.7 - -2.1 -
Men's underwear, nightwear, swimwear, and accessories - 0.5 - 1.8 -
Men's shirts and sweaters(2) - -0.1 - 1.3 -
Men's pants and shorts - 1.7 - 1.9 -
Boys' apparel - -2.3 - 2.6 -
Women's and girls' apparel - -1.0 - 0.4 -
Women's apparel - -1.0 - 0.3 -
Women's outerwear - 7.4 o -0.8 -
Women's dresses - 5.6 - -3.0 -
Women's suits and separates(2) - -0.9 - 0.8 =
Women's underwear, nightwear, swimwear, and accessories(2) - -5.5 - 0.1 -
Girls' apparel - -0.9 - 1.4 -
Footwear - -0.1 - 0.9 -
Men's footwear - -1.2 - 1.2 -
Boys' and girls' footwear(1) - -3.4 - 1.1 -
Women's footwear - 2.2 - 1.5 =
Infants' and toddlers' apparel - 2.1 - -0.3 -
Jewelry and watches(6) - 6.8 - -0.5 =
Watches(1)(6) - 1.5 - 3.2 -

Footnotes

(1) _Not seasonally adjusted.

(2)_Indexes on a December 1997=100 base.
(3)_Special index based on a substantially smaller sample.
(4)_Indexes on a December 2007=100 base.
(5)_Indexes on a December 2005=100 base.
(6)_Indexes on a December 1986=100 base.
(Z)_Indexes on a December 1993=100 base.
(8)_Indexes on a December 2009=100 base.
(9)_Indexes on a December 1990=100 base.
(10)_Indexes on a December 1983=100 base.
(11)_Indexes on a December 2001=100 base.
(12) Indexes on a December 2019=100 base.
(13) Indexes on a December 1982=100 base.
(14)_Indexes on a December 1996=100 base.



Unadjusted percent Seasonally adjusted percent

change change
Relative Nov. Oct. Aug. Sep. Oct.
importance  2024- 2025- 2025- 2025- 2025-
Oct. Nov. Nov. Sep. Oct. Nov.
Expenditure category 2025 2025 2025 2025 2025 2025
Tax return preparation and other accounting fees(1)(2)(3) - 9.2 - -2.0 - -

Footnotes

(1)_Not seasonally adjusted.

(2)_Indexes on a December 1997=100 base.
(3)_Special index based on a substantially smaller sample.
(4)_Indexes on a December 2007=100 base.
(5)_Indexes on a December 2005=100 base.
(6)_Indexes on a December 1986=100 base.
(Z)_Indexes on a December 1993=100 base.
(8)_Indexes on a December 2009=100 base.
(9)_Indexes on a December 1990=100 base.
(10)_Indexes on a December 1983=100 base.
(11) Indexes on a December 2001=100 base.
(12)_Indexes on a December 2019=100 base.
(13)_Indexes on a December 1982=100 base.
(14)_Indexes on a December 1996=100 base.
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Dear Valued Business Partner, December 18, 2025

This letter is written to address current unprecedented and historic market conditions
surrounding the green coffee market and the associated cost increases that have impacted the
coffee industry over the last 3 years.
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Arabia green coffee is in high demand, causing market prices to rise. Other cost increase we
have tried to absorb is the increase in shipping costs and the additional 10% tariff on all coffees
imported into the United States.

While Java Dave’s / Signature Coffee has worked diligently to improve efficiencies within our
manufacturing process to help offset these rising costs, we are not able to re-coup all the

increased costs. As a result of these high costs, we find it necessary to implement the
aforementioned price increase.

Thank you for your partnership, we truly appreciate your business.
Sincerely,

Mike Tiernan

General Manager

Java Dave’s
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